
Exciting plans for the 27h Annual Festival of Mountain and Plain…A Taste of Colorado are 
underway.  The free-admission festival will take place in and around beautiful Civic Center Park in 
Downtown Denver beginning Friday, September 3 through Monday (Labor Day), September 6, 
2010.   

The Festival showcases the best local, regional and national performers on six stages of jazz, coun-
try, rock, ethnic, world, alternative and children’s music. The Festival’s Heritage Area and Stage cel-
ebrates Colorado’s rich history through music, historical displays, and artisan demonstrations.  The 
Children’s Stage and Activity Area provides hours of interactive fun and music for families.  And 
the FOOD! More than 50 restaurants offer a large array of great food throughout the festival site, 
including the upscale specialties of the Fine Dining Area. Approximately 500,000 people attend our 
free-admission festival each year. 

We invite you to participate in the Festival’s Marketplace.  Booths located throughout the festival 
site will feature a variety of arts and crafts, commercial items, quality imports, prepackaged food, 
farmer’s market, and home and lifestyle goods/ services.  There are approximately 260 booth 
spaces available this year.

Potential sunglass vendors should note that we are currently under exclusive contract with a 
sunglass vendor.  Therefore, no other vendors will be permitted to sell sunglasses at the festival.

Don’t miss this opportunity to participate in the festival!  Please call or e-mail us if you have any 
questions about the application process.  We can be reached at 303-881-8770, 303-295-6330 or by 
e-mail at marketplace@atasteofcolorado.com.  Thank you!



2010 A Taste of Colorado Marketplace Vendor Information

Of Interest / Amenities
• Over $500,000 in promotional advertising on radio, television and print media
• Average of 500,000 attendees annually
• On-site and overnight security provided throughout the Festival
• Vehicle loading and unloading at booth space
• Participant-designated porto-potties
• Attentive on-site Marketplace staff

Exhibit Space
• All EXHIBIT SPACES are 10’x10’ (additional space must be purchased for larger displays)
• Corner and 2-sided spaces are available for an additional charge
• All EXHIBIT SPACES are provided with one 20amp, 110volt electric service (additional electric is available for purchase)
• Exhibitors must provide their own tent, tent weights, booth display, tables, chairs, and lights
• Exhibitors must provide their own outdoor-rated extension cords and multiple plug-in strips 
•	 Displays must be contained within the 10’ x 10’ assigned space. Please contact our office regarding availability and 

individualized pricing for any usable space beyond your 10’ x 10’ assigned space.  
Exhibitor’s booth space may not create any hazard or safety risk to Festival participants or attendees. In addition, the booth space 
and the immediate area around it must be kept clean during the Festival and left clean at the end of the Festival. The Festival shall 
have the authority to adjust booths for the visual and safety benefit of the entire Festival. The Festival has final authority over 
booth space issues. Exhibitors must be present at their booth during all Festival hours.

Vendor Classification and Fees
FINE ART - $600 per space
All work in this category must be 100% original and produced by the exhibiting artist. Offset reproductions of applicant’s original 
art may be sold, but should represent a small percentage of the total work on display. Component parts not made by the artist 
must play a subordinate role in the overall work  (If they do not, then the classification would be “Handcrafted”).  Category 
includes: ceramics, fiber art, glass, graphics (drawing, printmaking), jewelry (all parts original), 2-D and 3-D mixed media, 
painting, photography, pottery, sculpture, wood, and literary works. 

HANDCRAFTED BY EXHIBITING VENDOR - $700 per space
All work in this category must be personally handcrafted by the exhibiting vendor from components and/or kits, commercial 
molds, and personally embellished clothing items.  Category includes: functional art, tie dye artists, face painting/body art, floral 
arrangements, jewelry (beaded or strung), soaps, potpourri, woodworking, home crafts, country crafts, and hair wrap. 

SPECIALTY FOODS - Handcrafted Bulk Foods/
	 Homegrown Farmers Market - $700 per space
Prepackaged food products intended for home consumption (i.e. dips, jams, salsas, vinegar, etc.) qualifies for this category. 
Items sold must be handmade and hand packaged by the participant (not mass-produced). Category includes: handcrafted food 
products prepackaged to be consumed at home, farm fresh produce, uncooked pastas, soups, honey, un-popped popcorn, fresh 
flowers, etc.  If your product is mass-produced, please apply under the “Commercial/Import” category.  Vendors who sell candy, 
cookies pies, muffins, pastries, breads, rolls or other food products to be consumed on site should call our office at 303-295-6330 
and ask for a Restaurant/Food Vending application.

COMMERCIAL AND QUALITY IMPORTS - $900 per space
Category includes: imported clothing, jewelry (imported or mass-produced), t-shirts, tie dye, temporary tattoos, framed art, 
toys, and specialty food items that are not handmade and which are prepackaged for home consumption.  Note: Vendors who 
sell candy, cookies pies, muffins, pastries, breads, rolls and other food products to be consumed on site should call our office at 
303-295-6330 and ask for a Restaurant/Food Vending application.

HOME & LIFESTYLE PRODUCTS - $1,125 per space
Category includes: household items, linens, bedding, pillows, kitchen accessories and lifestyle-enhancing products. 

HOME & LIFESTYLE SERVICES - $1,325 per space
Category includes: home building, home improvement, interior design, doors, windows, siding, landscaping, roofing, gutters, 
lighting, play equipment, water treatment, vacuum systems, solar energy, flooring, HVAC, pools & spas.



ACTIVITIES / PRODUCTS NOT PERMITTED
The sale of the following items is strictly limited and permitted only with written approval of Jennifer Lupien and the Festival 
Manager: sunglasses, glow products, blinking or lighted products, LED’s, balloons, t-shirts, caps and sweatshirts with Denver 
or Colorado-identified destinations in logos or embellishments. Body and ear piercing, the sale of turtles, fish or any live animal, 
conducting a raffle or drawing, hawking of goods, placing advertising outside of booth space, and collecting or soliciting 
money or pledges for any cause will not be permitted. Taste will NOT allow the sale or display of any items that promote illegal 
activity, drug use, violence, profanity, discriminatory references or any other items deemed not acceptable by Taste. The use 
and volume level of amplified sound systems and/or the use of incense or scented candles must first be approved by Taste. At 
no time shall the volume of an amplified sound system be heard or “bleed” beyond the exhibitor’s assigned space and incense/
candle fragrance must be contained within the exhibitors’ selling space. Dogs and other pets are not allowed in booths or 
anywhere on the Festival site, except for service animals or educational displays authorized by the Festival Manager.  A Taste 
of Colorado DOES NOT PERMIT the sale of non-licensed logo, counterfeit, bootleg, illegally-produced products including, but 
not limited to perfumes, tapes, CD’s, DVD’s, apparel, accessories, toys and other items from amusement parks (Disneyworld, 
for example) or sports teams (the Denver Broncos, for example).  A vendor offering items in the aforementioned categories for 
sale at the Festival must provide, for our files, an applicable and valid licensing agreement between the vendor and the licensing 
corporation.  The licensing agreement should accompany the vendor’s initial application and must be on file with the Festival 
before the vendor’s sales booth opens for operation.

CORNER SPACE $250* or 2-SIDED SPACE $200**
A limited number of corner and 2-sided spaces are available and will be assigned by Taste. Additional payment for corner and/
or 2-sided space is due with completed application. If you submit a corner or 2-sided space fee deposit and are not assigned a 
corner or 2-sided space, a full refund will be issued by September 8, 2010.
*A CORNER SPACE is at the end of an in-line row and has 2 sales sides - indicated on Marketplace Map with a “C”.
**A 2-SIDED SPACE is an in-line space with 2 sales sides (front and one adjacent side). The neighboring vendor will be placed 
approximately 5 to 7 feet from your adjacent sales side - indicated on Marketplace Map with a “T”.

DO NOT EXTEND BOOTH SPACE without Prior Arrangement
Because the Festival is located outdoors and obstacles such as street poles, trees, etc. preclude booth spaces from lining up 
symmetrically, some booths gain real estate around them.  Additional space surrounding these 10’x10’ booth spaces MAY NOT 
be utilized as exhibit or storage space without prior permission from the Marketplace Coordinator and payment of an additional 
fee. Please e-mail us before the Festival at Marketplace@ATasteofColorado.com for availability and individualized pricing for 
any usable space beyond your 10’ x 10’ assigned space. A note of caution: If an exhibitor is discovered using space beyond that 
which has been contracted for prior to the Festival, a minimum penalty of $500 will be assessed, to be paid immediately.  The 
Marketplace Coordinator, along with the Festival Manager, will determine if the space can continue to be used for such purpose 
for the remainder of the Festival.  If yes, a fee of up to $15.00 per square foot must be paid immediately, and the $500.00 penalty 
fee can be applied to this payment.  If no, the vendor must immediately remove items from the space and discontinue using it.  
The $500.00 penalty payment must still be paid.

CANCELLATION POLICY
Deadline for cancellations is JUNE 15th. Cancellations must be made in writing and submitted to our office by mail, e-mail or 
fax. Refunds for booth fees paid in full or part will be issued, minus a $75.00 processing fee.  Refund requests made after June 
15th will not be processed and are ineligible for a refund in whole or in part.  Exhibitors applying after the June 15th cancellation 
deadline are eligible to receive a refund only if they are not accepted into the Festival. 

2010 IMPORTANT DATES
March 31 EARLY REGISTRATION DISCOUNT. A $50.00 per booth early registration discount is available to vendors who 1) 
submit their completed application, and $300.00 (per booth) deposit by March 31st, and 2) pay the balance of their booth space 
fees by the June 15th payment deadline. Vendors who fulfill these two requirements may deduct $50 per booth from their final 
payment, which must be received before June 15th. 

April 30 PRIORITY PLACEMENT. Completed application and $300.00 booth space deposit (per booth) must be submitted by 
this date for priority booth placement. Applications will still be accepted after April 30th, but specific booth location choices may 
be limited.



May 28 APPLICATION STATUS. Notification and priority booth assignments will be made for applications submitted by 
April 30, 2010. We invite you to contact us at anytime with questions about your application status.

June 15 CANCELLATION DEADLINE/ALL FEES DUE. Remaining booth space fee balances must be received by this 
date. Vendors eligible to receive an early payment discount may deduct $50.00 from this final payment.  CANCELLATIONS MUST 
BE MADE BY THIS DATE (SEE CANCELLATION POLICY FOR DETAILS).

June 30 INSURANCE DUE. Applicable evidence of insurance or certificate of insurance is due in our office. Please refer to 
the Insurance Information Sheet for detailed insurance requirements.

August 7 Remaining booth space assignments; site delivery passes and booth location map sent out.

Sept. 3 – Sept. 6 Festival Hours (No rain dates): 	 Friday 11:30am - 10:00pm 
                          				    Saturday and Sunday 10:30am - 10:00pm 
				    Monday 10:30am - 8:00pm

NOTIFICATION OF STATUS / DEPOSITING FEES
Booth fees are deposited upon receipt; however, the depositing of your payment does not represent acceptance as an 
exhibitor. Notice will be given for one of the following: ACCEPTED, NON-ACCEPTED (refund of payment will be mailed within 
30 days of notice of non-acceptance), or WAITLIST. Applications postmarked after May 1, 2010, will be reviewed as they are 
received, with notice of application status given within 3 weeks of receipt. Applicants on the Wait List will be notified of any 
change in status as it occurs.

INSURANCE REQUIREMENTS 
Please refer to the Insurance Information sheet for detailed insurance requirements. All vendors must provide proof of 
Automobile Liability/Property Damage Insurance and some are required to submit General Liability and/ or Product Liability 
Insurance. 

USE OF NAME 
Taste has permission to use the exhibitor and/ or product name of accepted vendors and to describe their work and/ or products 
in advertising and for the purpose of promoting the Festival.

PARKING 
Because of space restrictions, we are unable to provide exhibitor parking on the Festival site. However, parking is available at 
numerous parking lots adjacent to the Festival. We will forward any participant special parking rate information to vendors if 
and when it becomes available.

ON-SITE VEHICLE USE 
Vehicles are allowed on-site during specific hours to facilitate unloading and loading your exhibit. There is absolutely no driving 
on the grass anywhere on the Festival site. Full details will be sent to accepted applicants in early August.

SET UP SCHEDULE 
Accepted exhibitors will be scheduled to set up on Thursday evening, September 2nd or Friday morning, September 3rd. 
The Festival will assign a setup schedule according to location. Details regarding the setup schedule will be sent to accepted 
applicants in early August.

TEAR DOWN SCHEDULE 
All vendors are required to tear down on Monday, September 6 beginning at 8:15pm. Vehicles will be allowed on site to load 
out beginning at 9:00 pm. All vendors must be completed with load out and be off site by Midnight. Sorry, we must access a 
$100 late fee to any vendor who is still on site after Midnight. The Festival is required to have the streets cleared and cleaned by 
morning rush hour and because of this, there is no flexibility in our tear down schedule. 

SALES TAX 
The exhibitor retains proceeds from sales. However, exhibitors must charge and collect city and state sales tax (7.72% currently) 
on each sale. Each exhibitor is required to obtain and have with them on-site the necessary City and County of Denver, and State 
of Colorado sales tax identification number and license. The Festival cooperates fully with the City and State tax authorities.



FINAL APPROVAL 
Selected applicants are responsible for abiding by all rules and regulations, including those stated in all future mailings and 
communications. The Festival has final and sole approval over all aspects of the exhibitors, exhibitors’ displays and contents, 
and the Festival. A Taste of Colorado reserves the right to accept or not to accept any exhibitor(s) and sales item(s) for any 
reason whatsoever. Furthermore, Taste reserves the right to refuse exhibition of items not consistent with submitted materials 
and descriptions. Materials and descriptions will be kept on file until the last day of the Festival. With the large number of 
exhibitors participating at the Festival, and the very tight set up and tear down schedule, we ask your cooperation, effective 
communication, and compliance with our schedules and instructions to help make your participation most enjoyable and 
successful.

QUESTIONS? 
We look forward to a successful event. In the meantime, please feel free to e-mail us directly at 
marketplace@atasteofcolorado.com or contact us by telephone at 303-881-8770 or 303-295-6330 with any questions you may 
have.

A Taste of Colorado is produced by and benefits Downtown Denver Events, Inc. (DDE). 
DDE is the Downtown Denver Partnership family’s community events non-profit organization that organizes public parades, festivals, 
concerts, exhibits and other events to enhance the vitality of downtown Denver and to celebrate, encourage, foster and promote cultural 
diversity, community pride and appreciation for the visual, performing and culinary arts.


